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THE SAN FRANCISCO DUNGEON. AMERICAN RED CROSS TO HOST HOLIDAY
“BLOODLETTING” ON FRIDAY, DEC. 14
SAN FRANCISCO (November 2018) – This December, The San Francisco Dungeon
and American Red Cross will team up for their annual “Bloodletting” donation drive.
Participants can give blood onsite at The San Francisco Dungeon on Friday, Dec. 14
from 12 to 6 p.m. Donors will receive free admission to the attraction.
To sign up for the “Bloodletting” donation event, visit redcrossblood.org and enter
sponsor name DUNGEON or call (800) RED-CROSS. Participants are encouraged to
streamline the donation process by going to www.redcrossblood.org/rapidpass to
complete pre-donation materials and health history prior to the Dec. 14 event. The

donation process takes approximately 75 minutes. Questions regarding donation
eligibility can be directed to (866) 236-3276.
For more information on the value of giving blood, visit redcrossblood.org.
ABOUT THE SAN FRANCISCO DUNGEON
The San Francisco Dungeon is the ultimate live action journey through the city’s murky
past where the audience is part of the show. This is the first attraction of its kind in North
America, bringing to life the stories of the Bay Area from the last 100 years with a full
theatrical cast, special effects, gripping storytelling, 360-degree sets, an underground
boat ride and the city’s only underground drop ride, Escape Alcatraz. The San
Francisco Dungeon is fully-ADA accessible and located at Fisherman’s Wharf at 145
Jefferson Street next to Madame Tussauds San Francisco. The attraction is open 365
days a year. Find on Facebook, Instagram and Twitter: @TheSFDungeon and
www.YouTube.com/User/TheSFDungeon.
ABOUT MERLIN ENTERTAINMENTS PLC
Merlin Entertainments plc is a global leader in location based, family entertainment. As
Europe's number one and the world's second-largest visitor attraction operator, Merlin
now operates more than 120 attractions, 18 hotels and six holiday villages in 25
countries and across four continents. The company aims to deliver memorable
experiences to more than 65 million visitors worldwide, through its iconic global and
local brands, and the commitment and passion of its 29,000 employees (peak season).
See Merlin Backstage for insight into how Merlin delivers memorable experiences to its
many millions of visitors to its attractions. Visit www.merlinentertainments.biz for more
information.
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